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ARTS STUDY AIMS TO FIND ANSWERS 

See ñ Arts Study,ò page 7 
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Local residents are an important market for 
many businesses.  Chamber member benefits 
include opportunities for cost -effective marketing 
to local residents and other businesses. 
 

ñWe hear from many owners and managers that 
they are focusing more than ever on local          
advertising and promotion,ò reported Chamber 
Manager Kym Fabel.  ñThis is for a variety of   
reasons, including opportunities to sustain their 
business throughout all four seasons.  With our    
E-mail blast program, business directory, news-
letter, member mailings and increasingly popular 
Web site, the Chamber has multiple cost-effective 
tools to help members market locally.ò    
 

ñTahoe Daveôs advertises in the Chamber news-
letter as a tool to keep our business in the front of 
everyoneôs mind,ò said company Operations 
Manager Scott Willers.  ñWe want people to      
repeatedly see our logo, during both the busy and 
off seasons.  We are also strong believers in     

supporting the community in a variety of ways, 
such as our   sponsorship of the Commons Beach 
Concerts.ò 
 

Incline Village businesswoman Linda Offerdahl 
owns Dress the Part(y).  She said local advertising 
is important, because locals often donôt realize 
they can shop locally.  ñI use the Chamberôs           
E-mail blast network to include members in 
many of my specials, including 4th of July             
holiday decorations and Halloween costumes,ò 
she added.  ñThe total dedication of an E-mail 
blast to your message is a great way to communi-
cate to local businesses.  Local vendors do price 
competitively, so you donôt need to go over the 
hill, especially in these days of high gas prices.ò   
 

All Chamber members in good standing have a 
listing on the Chamberôs Web site, with a link to 
their own site, if they have one.  ñBetween July 
2007 and June of this year, our site logged over 
500,000 hits,ò said Fabel.  ñIn June, compared to 

Does the North Lake Tahoe-Truckee region have 
what it takes to become a world class arts, cultural 
and heritage destination?  A study recent launched 
by the NLTRA and several partners is designed to 
answer this and related questions. 
 
ñWe believe we have a lot going for us,ò said Lauren 
OôBrien, a businesswoman and Truckee resident 
who chairs the Arts & Culture Council of Truckee 
Tahoe (ACCTT).  ñBut do we have enough and is it 
coordinated and promoted as well as it could be?  
What additional facilities and resources could help 
us take our arts and cultural heritage resources to 
the next level?ò 
 
The NLTRA, ACCTT, and the Incline Vision Arts, 
Cultural and Heritage Committee joined together 
late last year to form the core of a steering commit-
tee for the study project.  Following a detailed bid-
ding process, Webb Management Services, a na-
tionally known consulting firm from New York City, 
was selected to work with the community in the 
preparation of this study.  Led by Duncan Webb, 
this firm has accomplished many successful per-

forming arts studies for resort communities 
throughout the country.  

 
The purpose of the 
study is to develop a 
feasibility plan that 
reviews the current 
arts and cultural 
heritage landscape 
and evaluates the 

role of artists, arts organizations, community or-
ganizations, local governments, public agencies and 
other stakeholders in supporting and promoting the 
arts, culture and heritage in the region.  The plan 
will examine existing arts and cultural venues and 
programs and evaluate potential future venue and 
program options.  It will identify potential local and 
visitor demand and quantify the benefits that will 
support the regional economy.  To ensure sustain-
ability, the plan is tasked to also include a set of 
future priorities as well as the identification of po-
tential revenue streams. The plan schedule indi-
cates completion by year end with periodic reports 
to the community for progress   review. 
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MEMBER BENEFITS Continued from page  1 

www.NorthLakeTahoeChamber.com  

North Lake Tahoeõs #1 Resource for       
Business and Community Information  

May, unique visitors to the site increased by 13%.  People spend an average of six minutes on our membership directory, looking for 
business contacts and information.ò 
 

Fabel is available to help members develop and implement a strategy for local advertising and promotion, using Chamber member 
benefits.  She can be reached at 530-581-8764 or kym@PureTahoeNorth.com.  ñLet our Chamber network become a network for 
your business,ò said Fabel.  ñItôs a very cost-effective way to enhance your local marketing.ò 

Yes, There is a Community 

 Events Calendar! 
 

At the Chamber, weôre often asked why North 
Lake Tahoe doesnôt have a comprehensive com-
munity events calendar.  Our answer is, we do!  
Our Web site, NorthLakeTahoeChamber.com, 
features a comprehensive community events cal-
endar, which you can view by clicking the Com-
munity Calendar tab on the home page.  If you 
have an event youôd like to post on the calendar, 
click on ñSubmit a Community Calendar Listing,ò 
and follow the easy instructions. 

 

The Chamberôs events 
calendar is the source 
for various marketing 
efforts conducted by 
the North Lake Tahoe 
Resort Association, 
including North Lake 
Tahoeôs Fabulous Fall 
Festival.  Fabulous 
Fall is an ñumbrellaò 
festival which incor-
porates and promotes 

both large and smaller scale events which take 
place at North Lake Tahoe from Labor Day week-
end through Thanksgiving.  ñWe use the festival 
to help us convey to the visitor the incredible 
diversity of fall season events we have in the 
North Lake Tahoe region,ò says Andy Chapman, 
NLTRA Director of Tourism.  ñIf you have any 
event that appeals to the visitor - this can include 
events which also have broad local appeal - make 
sure you post it on the Chamberôs calendar,ò 
Chapman added.  Some of the events submitted 
may also be posted on www.GoTahoeNorth.com, 
the most popular regional site for visitors.  

 

If you have any questions about our community 
calendar or event marketing opportunities, con-
tact Chamber Manager Kym Fabel at 581-8764 
or kym@PureTahoeNorth.com or Whitney Parks 
at 581-8700 or whitney@PureTahoeNorth.com.  


